Calculation Methodology
This research employed the Facebook Ads Manager data to
calculate the number of users in Ukraine (excluding Crimea
and including entire Donetsk and Luhansk oblasts).
As the State Statistics Service data does not take into
consideration the up-to-date demographic situation in Donetsk
and Luhansk oblasts, we had to exclude these oblasts in
charts based on the oﬃcial data.

Total Audience

*based on data provided by Facebook advertising panel, including Donetsk and Luhansk oblasts, users of
13 years or older

Audience Dynamics

For the ﬁrst time since both social platforms
entered Ukraine, Instagram has surpassed
Facebook by the number of users. While
Facebook increased its audience by 800,000
over the last six month to 16.8 mln, Instagram
has grown by a staggering 2.3 mln to 17.3
mln.

*based on data provided by Facebook advertising panel, including Donetsk and Luhansk oblasts, users of
13 years or older

Audience comparison of Facebook, Instagram, TikTok, YouTube

Audience 18+ years
YouTube
Facebook

Instagram
TikTok

23,5М

16,4М

15,8М

12М

*based on data provided by Facebook, TikTok and Google Ads advertising panels, including Donetsk and Luhansk oblasts. NB: both TikTok and
Google reveal only nationwide ﬁgures, without details on each oblast or city.

Search Dynamics

Ukrainian users google Facebook less
often. They either already have the
application installed on their devices or
use a direct link. Since mid-2020
Instagram maintains the second position
in all searches, outperforming VKontakte.

*Google Trends

Facebook and Instagram: Ukraine as Compared to Other Countries

Ukraine holds its position in Top-3
among its neighbors and large
European countries with respect to
Instagram’s audience.
Over the last six months, in terms of
Facebook share, Ukraine has outdone
Turkey and continues to outperform
Germany, Moldova, Belarus and
Russia.

Facebook and Instagram: Oblasts in Ukraine

As before, residents of most Ukrainian oblasts
prefer Facebook except 8 regions: Kharkiv
oblast (with Instagram covering 46% of the entire
potential audience vs 37% of Facebook), Odesa
oblast (51% to 47%, respectively), Zaporizhia
oblast (43% to 38%, respectively), Kyiv oblast
(68% to 60%, respectively), Dnipropetrovsk
oblast (45% to 42%, respectively), Chernivtsi
oblast (45% to 42%, respectively), Rivne oblast
(42% to 41%, respectively) and Mykolaiv oblast
(39% for both platforms.)
Facebook is most popular in Kyiv oblast (60%),
Lviv oblast (49%), Odesa oblast (47%) and
Zakarpattia oblast (47%). Kharkiv oblast
demonstrated the lowest penetration of 37%.
Instagram penetrated most in Kyiv oblast (68%)
and Odesa oblast (51%.) and least in Chernihiv
oblast (33%).
*Facebook and State Statistics Bureau Data

Facebook and Instagram: Oblasts’ Dynamics

Instagram outperformed Facebook in
expanding its share in all oblasts.
While, on the whole, both social
platforms increased their share among
potential users, Facebook lost somewhat
in Dnipropetrovsk and Lviv oblasts (<1%).
Facebook demonstrated a median
increase of its penetration of under 2%,
while Instagram had increased its
audience by over 4%.

*six months as shown in Facebook and State Statistics Bureau data

Facebook and Instagram: Administrative Centers

In general, both social platforms continue to have
a larger share among potential users in oblasts
centers as compared to respective oblasts
themselves. By this indicator, Facebook
outperforms Instagram in most cities (12 out of
22.) In Ternopil, both platforms have similar
shares. On the other hand, Instagram has a share
of over 50% in all oblast centers, while Facebook
showed lower ﬁgures in Zaporizhia and Kharkiv.
Facebook has the largest share among all
potential users in Lviv (84%) and the lowest in
Kharkiv (43%).
In terms of covering the potential audience,
Instagram leads in Chernivtsi (84%) and has the
lowest share in Chernihiv (around 54%).
* based on Facebook and State Statistics Bureau data

Changes in Users: Administrative Centers

Instagram showed an increase in its audience
in all oblast centers, while Facebook saw a
decrease in its share in 8 cities.
Instagram demonstrated the largest increase
in its audience in Kyiv (over 10%) while
Facebook expanded most in Odesa (around
6%.) Facebook lost most in Lutsk (8%.)
While Facebook showed a median increase in
its audience in oblast centers of a little over
2%, Instagram enlarged its share by over 5%.

*six months based on Facebook and State Statistics Bureau data

Порівняння
Users:
Age Groups
аудиторії
on social
за віковими
platforms
групами по соцмережах

In terms of users, YouTube outperforms all
other social platforms in Ukraine in most
age groups. Users of 18 to 24 years old
prefer TikTok, followed by Instagram.
Instagram holds the second position
among users of 25 to 34 years old, while
Facebook stays the second most popular
platform in age groups 35-44, 45-54 and
55+.

*based on data provided by Facebook, TikTok and Google Ads advertising panels, including Donetsk and Luhansk oblasts. NB: both TikTok and
Google reveal only nationwide ﬁgures, without details on each oblast or city.

Users: Age Groups

While in the previous year Instagram was
performing better than Facebook among
users of 30 years old or younger, now it
does so among users of 33 years old or
younger with a peak among users of 21
years old (1 mln of Instagram and 390,600
of Facebook.)
Users of 34 years or older prefer
Facebook, with most users in the age
group of 35 years old (515,600) and of
65+ (1.1 mln).

Users: Facebook and Instagram Penetration by Age

Facebook has a share of 50% or more
among users of 20 to 53 years old.
With respect to the share, Instagram
outdid Facebook among users of 33 years
or younger, while keeping the share of
over 100% among users of 17 to 27 years
old. This peculiarity can be explained by
the fact that many users keep several
accounts on the social platform and/or
there are fake accounts.

*based on Facebook and State Statistics Bureau data

Users: Dynamics of Quantity

Practically in all age groups, Instagram beefed up
its audience, except among users of 20 and 26
years old. It outperformed Facebook in
increasing the number of its users in most age
groups: 13-19, 21-25, 27-45, 47-48, 50, 52-53 and
55 years old. Facebook, however, demonstrated
a larger increase among users of 46, 49, 51, 54
and 56+ years old.
Facebook and Instagram lost most among users
of 20 years old (over 80,000 and 200,000,
respectively.) and gained most among users of 21
years old (70,600 and 140,000, respectively.)
Since the start, our survey showed those
concurrent decrease and increase with a year
diﬀerence that shift with every passing year, one
year ahead. We believe, at some point, both
social platforms registered numerous fake
accounts with the same age indicated which
every year become one year older.
*six months

Users: Age Distribution

In general, 70% of users of 18 to 35
years old use Facebook and 90% –
Instagram. Over 40% use Facebook
Messenger.
Instagram has a share of over 100%
among users of 18 to 24 years old. We
think that the ﬁgure reﬂects the fact that
many young users have several
accounts registered and/or there are a
great number of fake accounts.
Facebook is the most popular among
users of 25 to 35 years old (77%.) The
same audience also uses Facebook
Messenger the most (53%).

Facebook in Oblasts: Users of 18-45 Age Group

In most oblasts, Facebook has a share
of over 50% among users of 18 to 45
years old, except in Zaporizhzia and
Kharkiv oblasts where less than half of
all potential users of 18 to 24 years old
use the platform.
In Kyiv oblast, Facebook has a share of
over 100% among users of 25 to 35
years old. The peculiarity is, probably,
due to the fact that many people not
oﬃcially registered in the city reside in
the city.

*based on Facebook and State Statistics Bureau data

Facebook in Oblasts: Users of 46-65 Age Group

Facebook has a share of over 50%
among users of 46 to 55 years old in all
but Kharkiv oblast. In Kyiv oblast, it has a
share of 70%.
The social platform has a share of 36%
or more among users of 56 to 64 years
old in all regions.
Among users of 65 years or older, it has
a share of 12% in all oblasts.

*based on Facebook and State Statistics Bureau data

Facebook in Oblasts: Dynamics of share change in users age group

Most oblasts demonstrated a decrease in the share among users of 25 to 35 years old, with the biggest loss in Zhytomyr oblast (over
4%). 9 oblasts lost the audience among users of 18 to 24 years, with Odesa oblast showing the biggest decline of 3.4%. Two oblasts lost
a share of users of 35 to 45 years old. On the other hand, Facebook gained among users of 46+ with the biggest gain in Vinnytsia
oblast of around 6% among users of 46 to 55 years old.
*based on Facebook and State Statistics Bureau data

Instagram in Oblasts: Users of 18-45 Age Group

Among users of 18 to 24 years old,
Instagram maintains a share of over 100%
in all oblasts. The ﬁgure could be
explained by the fact that young users
often have several registered accounts
and/or there are a lot of fake accounts.
250% share among users of 18 to 24
years old and 145% among users of 25 to
35 years old in Kyiv oblast can also be
attributed to intensive commuting, as well
as to incorrect oﬃcial data on the actual
populace in Kyiv and oblast.
Among users of 25 to 35 years old,
Instagram has a share of over 60% in all
oblasts, while maintaining a share of over
30% among users of 36 to 45 years old.

*based on Facebook and State Statistics Bureau data

Instagram in Oblasts: Users of 46-65 Age Group

Among users of 46+ Instagram
has a share of under 30% in all
but Kyiv, Dnipropetrovsk,
Odesa, Kharkiv and Zaporizhia
oblasts.

*based on Facebook and State Statistics Bureau data

Instagram in Oblasts: Dynamics of share change in users age group

Instagram increased its share among users of 18 to 64 years old in all but Dnipropetrovsk oblast where it lost 6% among users of 18
to 24 years old. The audience of 18 to 24 years olds increased most in Kyiv oblast surging by 20%. Six oblasts demonstrated a
relative decrease in users of 65+ of less than 0.3%.
*based on Facebook and State Statistics Bureau data

Facebook in Ukraine: Gender

Women continue to make the most
of Facebook audience in all age
groups.

Facebook: Change of Quantity of Users

Facebook showed a larger or equal
increase in female users as compared
to males in most age groups. A decline
in male users has been registered in
15 age groups of 40 years olds or
younger, while a decline in female
users was present in 10 age groups of
30 years olds or younger. Age groups
of 41 or older, both male and female,
showed an increase in users.
The platform lost most among users of
20 years old, both male and female
(58,000 women, 29,500 men.)

*six months

Instagram in Ukraine: Gender

Women also outdid men on Instagram
in all age groups. In the age group of
45 years old, women are twice as
many as men.

Instagram: Change of Quantity of Users

In terms of enlarging the audience of
Instagram, men outperformed women
in most age groups.
The platform lost most among the age
group of 20 years old, both male and
female (49,000 men, 152,600 women)
while gaining among users of 21 years
old (101,300 men, 73,300 women).

*six months

Facebook Desktop Share in Age Groups

All age groups are less inclined to use
the desktop version of the platform,
with 15% or less users of all age
groups now reaching the platform via
a desktop computer.

*six months

Instagram: Mobile OS, Distribution of Users

1,1 mln more users of Instagram now use devices with Android OS. 300,000 more users have iOS-based devices. As some
users reach the platforms via diﬀerent devices (e.g., an iPhone and an Android-based tablet), the total is more than 100%.

Share of iOS Devices Among All Age Groups

More users with iOS-based devices reach
Instagram than Facebook with over 35%
share among users of 18 to 35 years old.

Share of Android Devices Among All Age Groups

Among users of 18 to 45 years old,
Android-based devices make 70% of
all registered users.

Share of iOS and Android Devices on Facebook in Oblast Centers

In oblast centers, iOS-based devices
range from 15% in Sumy and
Chernihiv to 30% in Kyiv and Uzgorod
of all Facebook users. 60% of
Facebook users reach the platform
via Android-based devices, with
Sumy and Kropyvnytsky showing the
largest share of 85%.

Share of iOS and Android Devices on Instagram in Oblast Centers

In oblast centers, iOS-based devices are more
popular among users of Instagram than those
of Facebook, ranging from 27% in Sumy,
Kropyvnytsky and Zaporizhia to 47% in
Uzhgorod. Android-based devices make 60%
in Uzhgorod to 79% in Sumy.
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