Calculation Methodology
With the start of the Russian war against Ukraine, Meta ruled out options to
target audiences in Donetsk and Luhansk oblasts, as it did with respect to the
occupied Crimea in 2014.
In our previous analyses, we sometimes included Donetsk and Luhansk
oblasts in some of our estimations. As of July 2022, those indicators are not
available anymore, so it is impossible to measure some dynamics.
With indicators which did not previously include data on Donetsk and Luhansk
oblasts or which could be deduced of the data for those oblasts, the 6-month
dynamics is still available.
This analysis does not also include the comparison of YouTube and TikTok
audiences with those of Facebook and Instagram, as it is not presently clear if
the former two social platforms continue to take into account data on Donetsk
and Luhansk oblast.
Data is provided as of July 8, 2022.

Total Audience

*based on data provided by Facebook advertising panel, except Donetsk and Luhansk oblasts; users of 13
years or older

Audience Dynamics

While as of Jan.2022 Facebook and Instagram
audiences (excluding Donetsk and Luhansk
oblasts) did not diﬀer much (less than 100,000),
the latest 6 months widened the gap
considerably. As Facebook saw a decline of
150,000 users to 15.6M, Instagram lost an
impressive 2.5M to 13.2M users.
The diﬀerence could be attributed to a variety of
suggestions: more Instagram users ﬂed abroad or
Ukrainians tend to use Instagram less during the
war (Instagram accounts for users that have been
active within the latest 30 days) or that Facebook
had a mechanism diﬀerent from that of Instagram
to geolocate users (e.g., Facebook may consider
a user who has ﬂed to Poland as a Ukrainian user,
while Instagram as a Polish user).

*based on data provided by Facebook advertising panel, except Donetsk and Luhansk
oblasts; users of 13 years or older

Audience comparison of TikTok and YouTube
ння аудиторій TikTok та YouTube

Audience 18+ years
YouTube

TikTok

23M

12M

*data from TikTok and Google Ads. TikTok and Google Ads provide data on audience reach only for the entire country, without a breakdown by
region and city, so it is not known for sure whether they include data from Donetsk and Luhansk regions as of July 2022.

Search Dynamics

Within a month since the start of the war,
all four social platforms saw a sizable
increase in searches.
If Instagram regularly topped second after
Facebook in online searches, it is
VKontakte which was outdoing it for a
short period of time after Feb.24. A
tendency registered in 2014, residents in
the occupied territories are inclined to use
this Russian social platform more often to
ﬁnd out what is going on locally. Besides,
many Ukrainian activists leaned towards
VKontakte to bring more information on
the war to the Russian audience.

*Google Trends data, including data of the Crimea, Donetsk and Luhansk regions.

Facebook and Instagram: Ukraine and EU

Ukraine outperforms Austria and Germany with respect to Facebook reach. With respect to the number of users, Ukraine outdoes 9
EU countries: Czechia, Latvia, Slovenia, Lithuania, Poland, Slovakia, Hungary and Bulgaria. Most EU countries, except Sweden,
Spain and Germany, demonstrate a larger reach of Facebook than that of Instagram. Overall in the EU, Facebook has the largest
share of users in Malta (80%), while Instagram has the largest share of 76% in Cyprus.

Facebook and Instagram: Oblasts in Ukraine

Most Ukrainian oblasts prefer Facebook to
Instagram except Odesa, Chernivtsi and Kharkiv
oblasts where a diﬀerence between two social
platforms does not exceed 1%.
Facebook is the most popular social platform in
Kyiv oblast with 57% and the least popular in
Kharkiv oblast with 25%.
Instagram showed the highest reach in Kyiv
oblast of 49% and the lowest in Kherson oblast
of 21%.
Facebook has a nation-wide medium reach of
43%, while Instagram 34%.

*Facebook and State Statistics Bureau Data

Facebook and Instagram: Oblasts’ Dynamics

Instagram saw a decline in users all over Ukraine
while Facebook only in most of the oblasts with
the largest losses in the temporarily occupied
territories and regions of active hostilities.
Dnipropetrovsk and Cherkasy oblasts
demonstrated the largest increase in users (3.3%
and 2.8%, respectively) while Mykolaiv, Kherson
and Kharkiv oblasts showed the largest decline
(6%, 10% and 11.6%, respectively.)
Instagram experienced the biggest losses of
users in Zaporizhzhya, Mykolaiv, Kherson, Kyiv
and Kharkiv oblasts (-11.3%, -13.5%, -16.5%, -19.1%,
and -21.1%, respectively).

*six months as shown in Facebook and State Statistics Bureau data

Facebook and Instagram: Administrative Centers

Generally, both social platforms have a wider
reach in oblast centers than in respective
oblasts as a whole, with a median reach in cities
of 70% for Facebook and 58% for Instagram.
Facebook has the largest share of 81% among
users in Uzhhorod and the smallest of 27% in
Kharkiv.
Instagram has the largest share of 75.5%
among users in Uzhhorod and the smallest of
27% in Kharkiv.

*Facebook and State Statistics Bureau Data

Facebook and Instagram: Administrative Centers

Instagram saw a decline in all oblast centers
apart but Uzhhorod. Share of Facebook users
dropped in 16 out of 22 oblast centers.
Instagram lost over 20% of its audience in
Kropyvnytsky, Mykolaiv, Kyiv, Kherson and
over 35% in Kharkiv. Facebook gained most in
Khmelnitsky, Zaporizhzhya and Cherkasy
(5.4%, 4.8%, and 4.4%, respectively).
Facebook lost over 10% of its audience in
Kyiv, Rivne and Lviv, while losing even more in
Kharkiv and Kherson (16.8% and 20.8%,
respectively).
A median decline of Facebook reach in oblast
centers where it has lost audience amounts to
around 7% while Instagram lost around 10%.

*six months as shown in Facebook and State Statistics Bureau data

Users: Age Groups on social platforms

YouTube outperforms TikTok with
respect to Ukrainian audience in most
age groups, except young people of 18
to 24-years-old.

*data from TikTok and Google Ads. TikTok and Google Ads provide data on audience reach only for the entire country, without a breakdown by
region and city, so it is not known for sure whether they include data from Donetsk and Luhansk regions as of July 2022.

Users: Age Groups

Instagram is doing better than Facebook
among users of up to 29 years old with a
peak among those of 21 to 22 years old
(626,300 and 617,800, respectively.)
Users older than 30 years prefer
Facebook, with the largest audiences
among 35-year-olders (469,600) and 65+
(1M).

*six months as shown in Facebook and State Statistics Bureau data, except Donetsk and Luhansk oblasts

Users: Facebook and Instagram Penetration by Age

Facebook has a reach of 50% or more
among users of 19 to 56-year-old.
With respect to its share, Instagram outdoes
Facebook among users of 29-year-old or
younger. Its reach among groups of 18-23
and 27 is higher than 100% that can be
explained by the fact that young users often
have more than one account on a particular
social platform and/or that there are many
fake accounts.

*six months as shown in Facebook and State Statistics Bureau data, except
Donetsk and Luhansk oblasts

Users: Age Distribution

All in all, 60% of Ukrainians of 18 to
35-year-old use Facebook, 70%
Instagram. Over 35% of them also use
Facebook Messenger.
Instagram's share among users of 18 to
24-year-old exceeds 100%. This can be
attributed to the fact that young people
tend to have more than one account on
a social platform, as well as the great
number of fake accounts.
Facebook is the most popular choice
among users of 25- to 35-year-old
(75%). Its messenger is also most
popular among this age group (49%).

*based on data provided by Facebook advertising panel, except Donetsk and Luhansk oblasts

Facebook in Oblasts: Users of 18-45 Age Group

In most oblasts, Facebook has a reach of
over 50% among users of 18 to
45-year-old.
In Kyiv oblast, Facebook has a reach of
over 100% which can be explained by
the fact that many people who actually
reside in the city are oﬃcially registered
elsewhere.
Facebook has the smallest reach among
users of 18 to 45-year-olds in Kharkiv
oblast.

*based on Facebook and State Statistics Bureau data

Facebook in Oblasts: Users of 46-65+ Age Group

Facebook has a share of over 50% of its
users in the age group of 46 to 55 in
most Ukrainian oblasts, with the largest
share of 69% in Kyiv oblast.
In all regions but Kharkiv oblast, it has a
reach of over 30% among users of 56 to
64-year-old.
Its share of users of 65+ ranges from 11%
in Kharkiv oblast to 25% in Kyiv oblast.

*based on Facebook and State Statistics Bureau data

Facebook in Oblasts: Dynamics of share change in users age group

Facebook's share declined in Zaporizhzhia, Mykolaiv, Kharkiv and Kherson oblasts and increased in Khmelnytskyi and Cherkasy oblasts.
While the age group of 18 to 45-year-old in most oblasts demonstrated a decrease in the share, the age group of 56+ grew by less than 5%.

*six months as shown in Facebook and State Statistics Bureau data

Instagram in Oblasts: Users of 18-45 Age Group

In most but Mykolaiv, Kharkiv and Kherson
oblasts, Instagram share exceeds 100%
among users of 18 to 24-year-olds which can
be attributed to the fact that young people
often have more than one account on a social
platform, as well as by the fact that there are
many fake accounts. 178% reach among 18 to
24-year-olds and 110% among 25 to
35-year-olds in Kyiv oblast could also be
explained by a constant migration and larger
number of actual residents than shown in the
oﬃcial statistics.
Instagram has a reach of over 40% among 25
to 35-year-olds in all oblasts. 30% or more of
Ukrainians of 36 to 45-year-old use the social
platform, except Kharkiv oblast where the
ﬁgure is only 27%.

*based on Facebook and State Statistics Bureau data

Instagram in Oblasts: Users of 46-65+ Age Group

Instagram has a share of less than
40% among users of 46 and older
in all oblasts.

*based on Facebook and State Statistics Bureau data

Instagram in Oblasts: Dynamics of share change in users age group

Instagram's share saw a decline among users of 18 to 45-year-olds in all and among 46 to 55-year-olds in most oblasts. On the other
hand, its share among users of 56+ rose in most oblasts, although only slightly. It has the largest drop in its reach in Zaporizhzhya,
Mykolaiv, Kyiv, Kherson and Kharkiv oblasts.
*six months as shown in Facebook and State Statistics Bureau data

Facebook in Ukraine: Gender

More women than men continue to
use Facebook in all age groups.

*six months as shown in Facebook and State Statistics Bureau data, except Donetsk and Luhansk oblasts

Instagram in Ukraine: Gender

Instagram also has more women than
men in all age groups with women in
the age group of 43 and older
outnumbering men twofold.

*six months as shown in Facebook and State Statistics Bureau data, except Donetsk and Luhansk oblasts

Facebook Desktop Share in Age Groups

In popularity, the desktop version of the
social platform ranges from 6% among
users of 13 to 17-year-old to 15% among
users of 25 to 35-year-old. 100% of
users 46 to 55-year-old use its
smartphone version. The sum of users
reaching the platform via its desktop
and mobile versions exceeds 100% in all
age groups, as some users tend to use
both versions alternatively.

*six months as shown in Facebook and State Statistics Bureau data, except Donetsk and Luhansk oblasts

Share of iOS Devices Among All Age Groups

Instagram has a bigger share of
iOS-based devices than Facebook, with
the ﬁgure upping to 35% among users 18
to 35-year-old.

*six months as shown in Facebook and State Statistics Bureau data, except Donetsk and Luhansk oblasts

Share of Android Devices Among All Age Groups

The share of Android device owners
on both social networks is more than
65% in the 18-45 age group.

*six months as shown in Facebook and State Statistics Bureau data, except Donetsk and Luhansk oblasts

Share of iOS and Android Devices on Facebook in Oblast Centers

Facebook has a share of iOS-based
devices ranging between 13% in Sumy
and Zaporizhzhia to 31% in Uzhhorod.
Over 65% of users in large cities reach
Facebook from Android-based devices,
with Kropyvnytsky demonstrating the
largest share of 85%.

Share of iOS and Android Devices on Instagram in Oblast Centers

Instagram outperforms Facebook in users
reaching the platform via iOS-based devices,
with the share ranging from 25% in Sumy,
Mykolaiv and Zaporizhzhia to 48% in
Uzhhorod. Its share among Android-based
devices ranges from 57% in Uzhhorod to 80%
in Zaporizhzhia.
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